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Why siblings matter 
 



Patterson (1986) – Training ground for 
aggression 

 







Why sibling issues matter to 
parents 

 



What’s Hard? 

• They have such different personalities and they respond to 
different things, especially as they get older. My eldest child 
is beginning to be less motivated by games and time spent 
with a parent and more by "treats" such as a lolly or a TV 
show. My middle child will then want the same treats or cry 
and tantrum that it's not "fair". 

 Mother of three children, aged 2yo, 5yo, and 7yo. 
 

• Teaching both children how to share with each other and 
with other children  
Using the same rules on each child but supporting their 
individual needs at the same time 

 Mother of three boys aged 2months, 2yo, & 3yo. 
 



Hopes and dreams 

I hope they will be thoughtful, kind, and respectful 
toward each other, respecting their differences and 
enjoying their similarities. I hope they will listen and 
empathise with each other and be supportive of their sibs 
achieving individual goals.  
 Mother of three children, aged 2yo, 5yo, and 7yo. 

 
• I hope they have open and honest communication 

between themselves 
• I hope they have respect, love, loyalty and forgiveness 

for each other 
 Mother of three boys aged 2months, 2yo, & 3yo. 

 



Putting it together 

• Siblings are common 

• Sibling relationships are ideal “training 
grounds”  

• Parents appear to want help with managing 
sibling relationships, especially conflict 

 



The Opportunity  

• To develop a tailored parenting intervention 
addressing SC  

• To build on previous research which has 
harnessed the consumer voice  

 



Who is a Consumer? 

Parents 

Agency 

Children and 
young people 

Policy makers 

Practitioner 



Type of 
consumer 

Outcome of engagement 

Parent ¶Eg Identification of issues and problem behaviours 
that parents need help with   
 

Child ¶Eg Identification of how relevant strategies within 
the intervention are 
 

Practitioner ¶Eg Information relating to points of parental 
resistance and barriers to parental uptake 

Agency ¶Determination of how successful practitioner 
supervision is and what could be done to improve it  

¶Feedback on training process  



Adopting a consumer  
perspective helps to 

Improve engagement and therefore program reach 

Develop stronger consumer advocacy 

Optimize program delivery 

Tailor program content to needs and aspirations  

of  target group 



The bigger picture 
 

• Parenting interventions work best 
when –  
– They are delivered with fidelity  

– Deployed as a multilevel system 

– They avoid inflexible, non responsive 
delivery 

– They respond to consumer needs by 
tailoring process and content 

 

 

 



Tailoring is 
enhanced when we 
strengthen the voice 

of consumer  



Program development and design 

Initial feasibility trial 

Program refinement 

Effectiveness trials 

Program refinement 

Scaling up of intervention P
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Dissemination and implementation 

Theory building 





Novel ways of engaging consumers 













Preliminary Data 

• N = 32 (Australian, mean = 35.2yrs) 

• Mean age eldest sibling = 6.1yrs 

• Mean age younger sibling = 4.4yrs 

 

 



Conflict levels? 
 

  In Conflict?              Get Along? 
 



Cause of problem behaviours 
 

  Gender                       Negotiation Skills 
 



Help Seeking 
 

  Affection              Aggression 
 



Stratgeies 
 

  Smack          Teach new activities   
 



Delivery  
 

                  Individual         One-off, brief group 
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